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INTRODUCTION FROM THE CEO

Having spent my whole professional career in corporate real 

estate, I have been honored to build a company in partnership 

with some of the most successful and distinguished  

corporations in America. Without exception, every one has 

demonstrated a commitment to go above and beyond to  

enhance the quality of people’s lives in their communities,  

the nation and the world. These companies have been a 

great inspiration to all of us at Fischer, as we share the same 

core values to make a positive difference wherever we see a 

need-education, culture, heath, and environmental  

sustainability. 

Beyond just the words, social responsibility is just that.

A responsibility. One that we, at Fischer take very seriously. 

The thing I have found most gratifying is that, because of  

who we are, the type of people we attract, we haven’t had to  

legislate social participation from the top down. It has,  

more often, bubbled up, organically, from our employees.

Which leads me to believe that we are doing something right, 

we are on the right path.

I like to say, when it comes to our world, we are all tenants.

As long as we  hold fast to that truth, we will continue to make 

the path forward far better than the one we left behind.

Clifford Fischer, CEO



WHO WE ARE

Since 1985, Fischer has built lasting client partnerships that 

deliver ideal business outcomes through corporate real es-

tate. As a global company devoted exclusively to occupiers,  

Fischer represents the interests of tenants, from their  

immediate needs to their long-term well-being. In addition 

to offering world-class services, Fischer is at the forefront of 

corporate real estate technology. Our platform provides  

real-time analytics and constantly identifies new efficiencies 

and customized portfolio management working seamlessly 

within existing customer systems. 

Our commitment to long-term satisfaction and service drives 

our business, and we pride ourselves on tailoring our teams, 

partners and services to client needs. As we adapt to the 

changing needs of 21st century clients, we continue to deepen 

our commitment to corporate citizenship and environmental 

stewardship, building on the same values that form the  

foundation of our culture: ethical leadership, transparency 

and an unwavering commitment to our customers.



ABOUT THIS REPORT

This report covers social responsibility activities related to 

seven core CSR subjects in accordance with the ISO 26000 

standard for social responsibility. These categories include 

organizational governance, human rights, labor practices, the 

environment, fair operating practices, consumer issues, and 

community involvement and development. 

ABOUT ISO 26000 AND ASQ/ANSI 26000 STANDARDS FOR 

SOCIAL RESPONSIBILITY

ISO (the International Organization for Standardization) is a 

worldwide federation of national standards bodies. The work 

of preparing International Standards is normally carried out 

through ISO technical committees. The International Standard 

was developed using a multi-stakeholder approach involving 

experts 

from more than 90 countries and 40 international or broad-

ly-based regional organization involved in various aspects of 

social responsibility. Experts came from different stakeholder 

groups, including consumers, government, industry, labor, 

non-governmental organizations (NGOs), academics and 

others.

The American Society for Quality (ASQ) has granted us permis-

sion to publish definitions from ASQ/ANSI 26000, the national 

adoption of the ISO 26000 Standard for Social Responsibility. 

ACKNOWLEDGMENTS

We also thank the many employees and stakeholders whose 

social responsibility efforts and achievements made this re-

port possible.

Respectfully,

Jeri Peasner, Christen Harvill, Brandon Kenney and  

David Williams 



OUR PEOPLE

AT FISCHER, 

SOCIAL RESPONSIBILITY IS NOT JUST  

AN ASPIRATION –

IT’S A PROMISE.

As a global tenant services company, Fischer commits to 

putting our vision for a sustainable future into action in the 

communities we serve worldwide. Our core values,  

entrepreneurial spirit and dedication to  community define 

our corporate citizenship efforts.



GOVERNANCE

Fisher’s organizational governance ensures consistent  

adherence our founder’s seven core principles in every facet of the 

company. First documented in 1985, these principles have become 

more expansive given society’s increasing  expectations around  

social responsibility. 

SEVEN CORE PRINCIPLES FOR AN ETHICAL CULTURE

At Fischer, we apply our core values to everything we do.  

Fischer’s Seven Corporate Principles:

1. Integrity can never be compromised.

2. Our client’s interest comes before everything else.

3. Provide the highest quality and most comprehensive  

services.

4. Our people are our passion. We will support them in every  

way possible.

5. Follow through. Do what you say you are going to do.

6. Give 110%. Always strive for excellence and go the extra mile.

7. Teamwork. Everyone working together for our shared vision



COMMUNITY INVOLVEMENT

At Fischer, people are our passion. Alongside innovation and 

continuous improvement of our services, Fisher considers it a 

privilege to work toward the betterment of the communities 

in which we operate. Generosity is just another part of our 

business model.

OUR APPROACH TO COMMUNITY AND GIVING

Fischer has a strong commitment to its role as a corporate 

citizen. Community and Giving are core values and also prior-

ities for our owners and employees. Every year, our company 

supports the community through volunteerism and charitable 

giving. Employees also contribute numerous volunteer hours 

and thousands of dollars in charitable donations.  As part of 

our desire to be a better corporate citizen, Fischer has culti-

vated a vast global network of community partners, which 

enables our employees and stakeholder to give back to people 

in the places where they live and work.  

CHARITABLE CONTRIBUTIONS

Fischer has a heart for philanthropy. Not only does our  

company’s leadership understand the importance of donating 

money to worthy non-profits, we also understand the desire 

of our employees to express themselves in giving. We pledge 

to continue exploring ways to help them amplify their impact.

EARTH DAY TEXAS

Fischer was a significant donor as well as an exhibitor of Earth 

Day Texas 2017.



COMMUNITY INVOLVEMENT

CASE STUDIES & COCKTAILS: MCKINNEY & OLIVE GREEN 

BUILDING TOUR

Fischer was the proud host and sponsor of a tour of the unri-

valed McKinney & Olive building. This 20-story structure, (the 

tallest building in the Uptown section of Dallas) designed by 

world-renowned architect Cesar Pelli operates at the highest 

level of efficiency and sustainability. The building will achieve 

LEED Gold Certification as set forth by the United States 

Green Building Council. Features such as building automation 

systems, lighting controls, highly efficient floor plates, green 

cleaning and recycling programs all contribute to the superior 

sustainability of this project.

The building is a model for decreasing overall energy  

consumption:

• Reduced energy use

• Conservation of Water

• Minimization of Waste

• Reduced CO2emmisions

• Use of recycled materials

• Improvement of indoor quality of  

 property environments

PARTICIPATION IN USGBC

Fischer has an active member on the board of USGBC (US 

Green Buildings Council-North Texas Region Board, Brandon 

Kenny, Director).

The Mission of USGBC Texas is to transform the way buildings, 

homes, and communities are designed, built, maintained and 

operated moving towards an environmentally and socially  

responsible, healthy and prosperous environment that  

improves the quality of life in Texas.



COMMUNITY INVOLVEMENT

EMPLOYEE VOLUNTEERISM

Employee Volunteerism has a positive impact on the health 

and well-being of our stakeholders around the world. Our  

employees work hard at helping to build stronger, safer and 

more cohesive communities. Fischer strongly encourages 

volunteerism and philanthropy as a company and among its 

employees. We often work side by side with clients perform-

ing community service, here and abroad. Fischer employees 

support, at varying levels, 131 nonprofits with their time, 

knowledge and pocketbooks. In fact, Fischer employees serve 

almost as many nonprofits as our total number of employees, 

and some have even founded their own non-profit organiza-

tions.

PARTNERSHIPS

Fischer’s wide array of partners enables our company to 

support a range of causes. Our giving and volunteer priorities 

can be summarized in the following categories: community & 

education, health, environment and social investment.

FISCHER GIVES BACK THROUGH CHARITABLE DONATIONS, 

VOLUNTEERISM & PARTNERSHIPS

Community &  

Environment

Health

Education

Social Investment 

Dallas Museum of Art
Dallas Zoo
For the Nations: Refugee Outreach
GIBI Symposium
Trinity River Mission

Baylor Foundation
March of Dimes Foundation
National MS Society
Texas Scottish Rite Hospital for Children
St. Jude Children’s Hospital
Ronald McDonald House

Uplift Education
Communities in Schools
Teach for America

Dallas Children’s Advocacy
Collin County Children’s Advocacy
Crystal Charity Ball
Genesis Women’s Shelter
Housing Crisis Center
Hunger Busters
Make-A-Wish Foundation
Operation Kindness
The Family Place
The Senior Source
Victim’s Outreach

GIVING PRIORITIES PARTIAL LIST OF FISCHER’S PHILANTHROPHIC PARTNERS,  
DONORSHIP AND VOLUNTEER HOUR RECIPIENTS



LABOR PRACTICES

Fischer’s labor practices encompass all policies and practices 

relating to work performed within, by or on behalf of our  

organization, including subcontracting work. Labor  

practices include the recruitment and promotion of workers;  

disciplinary and grievance procedures; the transfer and  

relocation of workers; termination of employment; training 

and skills development; health, safety and industrial hygiene; 

and any policy or practice affecting conditions of work, in  

particular working time and remuneration.



LABOR PRACTICES

EMPLOYMENT 

Fischer is dedicated to providing a safe and healthy workplace 

for our employees. All applicable regulations are met or  

exceeded in regards to operations and volunteer engage-

ments. Fischer maintains policies and procedures to ensure  

compliance on all levels, including:

• Disciplinary and grievance procedures 

• Ensure a workplace free of unlawful discrimination, 

harassment and retaliation

• Prompt and confidential investigation of discrimina-

tion,  

harassment and retaliation complaints

• Prompt and appropriate remedial action where 

discrimination, 

harassment and retaliation may have occurred

TALENT ACQUISITION AND MANAGEMENT

It has been and will continue to be the policy of Fischer to be 

fair and impartial in all of our relations with employees and 

applicants for employment, and to make all employment- 

related decisions without regard to race, religion, color,  

national origin, age, sex,

disability, or any other categories protected by federal, state 

or local law.  This policy applies to recruitment, hiring, training, 

promotion, and all other personnel actions and conditions 

of employment such as compensation, benefits, layoffs and 

reinstatements, training, tuition assistance and disciplinary 

measures.  Decisions regarding employment and promotion 

will be based solely only upon valid job-related factors.

The Immigration Reform and Control Act of 1986 requires that 

Fischer ensure that employees are authorized for employment 

in the United States.  Therefore, only individuals lawfully au-

thorized for employment in the United States will be employed 

by Fischer.

Fischer is firmly committed to complying with the Americans 

with Disabilities Act (ADA) and other federal and state legisla-

tion designed to ensure equal employment opportunities to 

persons with disabilities.  Fischer prohibits discrimination on 

the basis of disability in regard to all employment practices or 

terms, conditions and privileges of employment. 



LABOR PRACTICES

TOTAL REWARDS

Fischer understands the importance of a total rewards program when it 

comes to attracting, motivating and retaining top talent.  Fischer’s total 

rewards program includes:

• Base pay

• Annual bonuses

• Health and welfare benefits such as medical, dental and vision

• 401K with employer matching

• Income continuity benefits including life insurance, short and 

long-term disability insurance, and paid time-off.

Compensation and bonuses are driven by a combination of Fischer’s and 

the employee’s performance.  Benefit programs, wherever possible, are 

consistently offered at every office location.

PERFORMANCE AND TRAINING

We offer our people annual performance reviews. We also offer oppor-

tunities for advancement though a range of communication methods 

including: 

• Orientation manuals

• Coaching/ Mentoring

• Training manuals

• Lunch and learn opportunities



OUR PLANET

As a global tenant services company, Fischer has a substantial 

sphere of influence. Given our purpose of placing occupants in 

workplaces around the world, it’s important that our company 

lead by example. We are committed to leveraging our unique 

position in the commercial real estate sector to match clients 

with sustainable spaces.

ENVIRONMENTAL STEWARDSHIP

Our environmental priorities include energy efficiency in our 

properties, healthy workplaces for our people, sustainable 

practices by our employees, sustainable service in our  

communities, and waste reduction for our planet.



OUR PLANET

ENERGY EFFICIENCY 

Fischer’s headquarters in Dallas, as well as our offices in  

Washington, DC, Los Angeles and Atlanta, are located in LEED 

Silver Certified buildings equipped with low-flow water 

fixtures, which reduces the amount of waste water  

discharged for everyday use by employees.  

Fischer’s service delivery model allows us to maintain a  

minimal office footprint globally as compared to larger  

commercial real estate companies. Moreover, we perform 

strategic employee zip code studies to ensure the selected 

office location is centralized, thereby reducing employee  

commute times and CO2 emissions. Finally, we are able to  

harness our proprietary software in order to empower our 

clients to effectuate environmental responsibility in each and 

every real estate decision they make.



OUR PLANET

ENERGY MANAGEMENT

Visual Manager, Fischer’s proprietary software system, allows 

us to internally benchmark, track and report on our energy 

use.  The system also enables the real-time management of 

projects to support energy and waste reduction initiatives.  

This robust executive-level view of a real estate portfolio en-

ables users to strategically manage their carbon  

footprints and identify ways for reducing a company’s impact 

on the environment. Data integration is made simple with 

custom design modules aggregating data from any number 

and variety of sources.  

HEALTHY WORKPLACES 

As a service-oriented business, Fischer does not produce toxic 

or hazardous chemicals. The majority of our portfolio is found 

within LEED-certified buildings that maintain green cleaning 

programs that adhere to strict protocol for chemicals used  

for cleaning. Additionally, any toxic or hazardous materials  

derived from the use of office equipment such as ink  

cartridges, lead, batteries and e-waste is responsibly disposed 

of through a partnership with Green Glove Recycling services. 

In addition, the LEED building design encompasses  

xeriscaping features and other water reduction methods to 

reduce unwanted run-off and prevent harsh chemicals from 

seeping into water supplies.

With regard to health and well-being of communities and  

individuals, we also maintain a strict policy prohibiting  

employees from coming into the office or conducting business 

with clients who have been experiencing symptoms of viral 

or bacterial infection. This prevents the spread of infection to 

healthy individuals and thereby provides for a safe, healthy 

and productive work environment.



OUR PLANET

SUSTAINABLE PRACTICES 

Not only do we aim to practice what we preach, we are also a 

respected resource for our clients and partner networks as 

well. As such, our knowledge base must reflect values of the 

society we serve. Through signage and other forms of  

corporate communication, we encourage our employees to 

engage in environmentally-responsible practice for energy  

efficiency, resource conservation and paper conservation. 

These inherent processes, coupled with the right toolsets,  

allow our company to maximize our resource allocation so 

that we can pursue higher revenue-producing activities while 

also lowering costs. 

FISCHER GIVES BACK THROUGH CHARITABLE DONATIONS, 

VOLUNTEERISM & PARTNERSHIPS

Energy Efficiency

Resource  

Conservation

Paper

• Turn lights off when leaving a room and the office

• Properly shut down computers, monitors and  speakers  

when leaving for the day

• Take measures to reduce phantom loads

• Take advantage of innovative  workplace design with access  

to windows for all occupants

• Recycling of all applicable materials  such as food/drink con-

tainers, paper,  electronic equipment , furniture, fixtures and 

other equipment for work and home

• Reuse office resources and materials wherever possible

• Reduce travel through tele/video conferencing

• Use electronic filing and

• document storage

• Select double-sided printing option

• (where printing is absolutely necessary)

• Restrict use of personal printers

• Share paper presentations

• Utilize iPad or Visual Manager technology system  

for presentations

CONSERVATION TYPE RECOMMENDED PRO-ENVIRONMENTAL BEHAVIOR 
FOR EMPLOYEES



OUR PLANET

SERVICE IN SUSTAINABILITY

Fischer’s journey into sustainability began with the passion 

of our people. The enthusiasm of our people was also on full 

display at Earth Day Texas 2015, the world’s largest green fair 

based in Dallas, Texas, where Fischer’s headquarters  

is located.

Going forward, Fischer is committed to educating its tenants 

and stakeholders about the benefit of greener buildings. To 

this end, we are in the process of developing pathways for  

our contractors and customer-facing employees to engage in  

volunteer and education opportunities with the U.S. (For  

details on this partnership, please see Sustainable  

Development in the following section.)



OUR SOCIETY

As a global organization, Fischer pays attention daily to the needs and 

considerations of our customers, employees and stakeholders. However, 

we recognize that our practices have effects that extend beyond the  

experience of our immediate stakeholders own. These effects reverberate 

across our customer base and supply chain, extending to our networks 

and our global society. Looking at our work through a global lens,  

commercial real estate brokerage is not merely service fulfillment – it is 

also a means of connecting people to communities and participating in 

the positive growth of our global village.



CONSUMER ISSUES

Fischer recognizes that organizations have a responsibility to the consum-

ers of their products and services. These responsibilities include providing 

education and accurate information; using fair, transparent and helpful 

marketing information and contractual processes; promoting sustainable 

consumption; and designing products and services that provide access to 

all and, where appropriate, for the vulnerable and disadvantaged.   

Organizations that collect or handle personal information also have a 

responsibility to protect the security of such information and the privacy 

of consumers. 

In Fischer’s case, the consumer decision we influence relates to offering 

informed, transparent and, where possible, energy-efficient and  

sustainable options in commercial real estate. In addition to fulfilling our 

responsibilities to consumers, we also see significant opportunities to  

contribute to sustainable consumption and sustainable development 

through the spaces and services that we offer our tenants. We aim to  

deliver this value to society through the very priorities that we have  

always held: education, integrity and customer service.

SUSTAINABLE CONSUMPTION

Corporate citizenship has long been a hallmark of our corporate ethos. 

Therefore, we are committed to meeting the societal expectations of our 

stakeholders.  Recognizing that customers are increasingly seeking  

ways to exercise their demand for greener, healthier buildings in the  

marketplace, we continue to seek opportunities to integrate sustainability 

into our sales and customer relations processes. 

At present, Fischer is exploring a process to promote sustainable  

consumption across our customer base by training our brokers on the  

nature and benefits of Green Lease options, as we do with all best- 

in-breed options. As this program becomes formalized, we anticipate 

integrating it into our external service offering. We remain committed to 

learning what is possible within our industry and then leading with that 

expertise in the marketplace.



CONSUMER ISSUES

SUSTAINABLE DEVELOPMENT

Fischer is committed to educating stakeholders and the public about 

sustainable development, which promotes economic development 

that is conducted without depletion of natural resources. As a  

corporate partner of the USGBC Texas, Fischer helps make its home 

state an exemplar for building better communities. Our support helps 

restore the vitality of our natural environment while creating and 

maintaining vibrant economic growth. 

Corporate members and partners enable the Chapter to:

• Develop programs that educate our members in the design, 

construction and operation of sustainable real estate projects;

• Provide the tools (connections, opportunities and detailed 

examples) necessary to move suppliers, clients and projects in a 

greener direction;

• Create learning opportunities for our children and healthier 

learning environments in schools;

• Provide information and guidance to our local and state leaders 

on decisions impacting the built environment and infrastruc-

ture, land development practices and natural resources;

• Advocate for additional jobs, incentives and practices that  

encourage growth of the green economy; and

• Lead by example for the rest of the country.



FAIR OPERATING PRACTICES

Fischer is committed to maintaining the highest level of integrity and 

ethical conduct throughout our operations and within our vendor 

supply chain and outsourcing partners. Fischer follows all state, federal 

and international laws, regulations and moral expectations regarding 

employment in every location we work. We strive to exceed average 

wages as the nature of our work. In fact, the pinnacles we endeavor to 

achieve demand it. 

Our fair operating practices focus on responsible political involvement, 

promoting social responsibility in the value chain, and respect for  

property rights.



FAIR OPERATING PRACTICES

RESPONSIBLE POLITICAL INVOLVEMENT

Fischer maintains a non-political and non-partisan position. No Fischer 

funds or assets may be promised, committed, loaned or contributed to 

any political party or organization, or to any individual who holds or is 

a candidate for public office except when permitted by applicable law 

and pre-authorized by the owners. Employees are further restricted 

from engaging in political activities using the company’s name, email, 

letterhead or any other indication that the company is associated with 

the employee’s political actions or omissions.

Employees are not prohibited from making political contributions from 

personal funds or from expressing individual views with respect to leg-

islative or political matters on his or her own time. Employees are also 

encouraged to engage in political activities as an individual on his or her 

own time and at his or her own expense.

PROMOTING SOCIAL RESPONSIBILITY IN THE VALUE CHAIN

Through the spectrum of activities that Fischer engages in along the 

value chain, we aim to integrate superior ethical, social, environmental, 

and health and safety considerations into our purchasing, distribution 

and contracting policies and practices. We encourage other  

organizations to adopt similar policies, and carry out appropriate  

due diligence and monitoring of the organizations with which we have 

relationships. Issuing this CSR report is one of the many ways we  

actively participate in raising the awareness of organizations with  

relationships about principles and issues of social responsibility. 

RESPECT FOR PROPERTY RIGHTS

Fischer implements policies and practices that promote respect for 

property rights and traditional knowledge. We conduct proper investi-

gations to be confident that we have has lawful title permitting use or 

disposal of property. We do not engage in activities that violate proper-

ty rights, including misuse.



HUMAN RIGHTS

Human rights are the basic rights to which all human beings are  

entitled. These rights fall into two broad categories:

1)    Civil and political rights, including right to life and liberty, equality 

before the law and freedom of expression and

2)    Economic, social and cultural rights including right to work, the right 

to food, the right to the highest attainable standard of health, the right 

to education and the right to social security.

EVOLVING OUR COMMITMENT TO A BETTER GLOBAL COMMUNITY

Fischer is honored to serve clients in hundreds of cities around the 

world each year. We recognize the great responsibility that comes with 

this and exercise due respect of each community’s people, culture,  

religions, traditions and history. Fischer is an extension of our  

clients and to that end, we are committed to their corporate social  

responsibility pledges. 

It is Fischer’s policy to adhere to the local, state, federal and internation-

al laws governing the communities we visit, both virtual and geograph-

ical. Fischer’s goal is to leave each community a better place in some 

way because of our presence, our services and our interactions within 

those communities. We endeavor to represent ourselves, our clients 

and our country in the most honorable and commendable ways. Our 

reputation is everything to us.

HUMAN RIGHTS POLICY 

As a global tenant services company, Fischer strives to adhere to in-

ternational best practices in human rights. According to the UN Global 

Compact, the world’s largest corporate sustainability initiative, leading 

companies align their strategies and operations with universal prin-

ciples on human rights, labor, the environment and anti-corruption, 

and then take actions to advance those goals. With social responsibil-

ity firmly rooted in our Seven Core Principles for Ethical Business, our 

guiding values form the basis for our commitment to advancing societal 

goals. By incorporating Global Compact principles into our strategies, 

policies and procedures, and establishing a culture of integrity, Fischer 

upholds basic responsibilities to our global stakeholders and helps set a 

new standard for sustainability in our industry. 


